
CASHBUILD’S APPROACH TO SUSTAINABILITY
Cashbuild reports its corporate sustainability in terms of the Six Capitals as set out in the International Integrated Reporting 
Framework.

The underlying objective of following the Six Capitals is to ensure that Cashbuild focuses the appropriate degree of 
attention on each of these areas, taking into account the impact of each aspect on the Group’s performance, as well 
as the impact that the Group has on its stakeholders in each area. This in turn ensures that Cashbuild maximises its 
opportunities for sustained financial and non-financial success in the short, medium and long term. 

In the complex Southern African environment in which Cashbuild operates, many valuable lessons have been learned over 
the Group’s history, spanning more than 35 years. Particularly in terms of cultural sensitivities, community priorities, and the 
absolute necessity to build lasting, open relationships with stakeholders. The sustainability policies and practices adopted 
and implemented by the Group, of which our local managers who have the greatest understanding of the nuances 
of the communities in which their stores operate, have proven to be one of the Group’s greatest advantages, and have 
significantly assisted in risk mitigation during the establishment of Cashbuild operations in new and often challenging 
environments. 

Cashbuild’s management approaches for mutually beneficial sustainability initiatives can be summarised as the following:

•	 Applying a ‘common sense’ approach.

•	 Direct linkage to the Group’s strategic objectives (i.e. providing tangible benefits to both the Group and its 
stakeholders), or directly addressing strategic risks and/or opportunities.

•	 Association with reputable suppliers who share similar values and principles.

•	 Influencing the Group’s value chain (upstream and downstream).

•	 Investing holistically and in line with strategic objectives, rather than on the basis of charity or philanthropy.

•	 Flexibility within the Group’s Sustainability Model, so as to evolve as required and rapidly implement lessons learnt.

•	 Sensitivity to and respect for cultural nuances, particularly in communication with different stakeholder groups.

•	 The development of strong long-term relationships with all stakeholders and partner communities, and effective 
engagement to understand their issues and concerns.

•	 Displaying genuine responsible corporate citizenship and influencing other organisations to do the same.
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ASSURANCES OBTAINED
Although this Integrated Report has not been independently assured as a whole, the following external assurances were 
received from the providers listed in the table below:

Compliance category External service and assurance providers

Finance PricewaterhouseCoopers Inc. – Independent Auditor’s Report (page 85 of this report), provides 
auditing, tax and advisory services.

Legal compliance Webber Wentzel Inc. and Van der Vyver Inc. provide legal services for contractual agreements 
and Exclaim Innovations & Solutions provides software to perform internal legal assurance reviews 
performed by internal audit on identified and prioritised Acts.

IT compliance IT Internal Audit was outsourced to Deloitte. Assurance is provided by Deloitte on risk-based key 
focus areas included in a three-year rolling Internal Audit Plan. A new service provider is currently 
being selected. BCX Solutions provides IT support services.

SANS 4001-BT1 SABS.

Health and safety Health and safety is a key focus area on which assurance is provided by Cashbuild Internal Audit. 
Additional, albeit limited, assurance together with advisory services is provided by SHE Consultants 
(Scott Safe). 

BEE Scorecard Empowerdex (Accredited by SANAS).

Environmental GCX Africa.

Non-compliance issues and recommendations arising from audits or reports from external advisers are managed closely to 
ensure compliance is achieved and maintained through management interventions.

CASHBUILD INTEGRATED REPORT for the year ended 30 June 2018 33

ABOUT CASHBUILD SUSTAINABILITY AND 
CORPORATE GOVERNANCE

ANNUAL FINANCIAL 
STATEMENTS GENERAL INFORMATION
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(continued)

FINANCIAL CAPITAL

The management of Cashbuild’s Financial Capital is pivotal to the sustainability of the Group in order to generate 
continued profits which enables Cashbuild to utilise funds towards expansion and growth of the business. The growth of 
Financial Capital is dependent on all of the other Capitals functioning optimally.

FIVE-YEAR PERFORMANCE REVIEW 
June 2018

52 weeks
June 2017

52 weeks
June 2016

52 weeks
June 2015

52 weeks
June 2014

52 weeks
Group Income Statement
Revenue R’m 10 208 9 730 8 670 7 693 6 781
Profit before tax R’m 594 657 619 499 384
Earnings attributable to owners of the Company R’m 421 465 437 357 268
Group Statement of Financial Position
Total assets R’m 4 273 3 713 3 539 3 051 2 601
Total equity R’m 1 921 1 683 1 465 1 345 1 224
Total liabilities R’m 2 351 2 030 2 074 1 706 1 377
Group Cash Flow    
Net cash from operations R’m 609 451 622 593 876 
Working capital movements R’m 71 (119) 76 168 489
Capital investment R’m (302) (193) (592) (169) (269)
Key performance statistics    
Returns and profitability    
Revenue per employee R’000 1 616 1 529 1 550 1 553 1 447
Operating profit margin % 5.3 6.4 6.3 6.0 5.3
Profit before tax on revenue % 5.8 6.8 7.1 6.5 5.7
Profit before tax per employee R’000 94 103 105 101 82
Basic EPS Cents 1 852 2 048 1 920 1 547 1 157
Basic HEPS Cents 1 867 2 045 1 892 1 519 1 154
Total dividend per share Cents 842 930 1 001 712 528
NAV per share^ Cents 7 578 6 642 5 776 5 258 4 920
Return on shareholders’ funds % 23.3 29.5 31.0 27.8 23.1
Return on average capital employed % 23.7 29.9 32.2 28.2 23.4
Total asset turn Times 2.4 2.6 2.6 2.5 2.6
Total assets per employee R’000 676 583 587 616 555
Solvency and liquidity    
Dividend cover Times 2.0 2.0 2.0 2.0 2.0
Current ratio Times 1.2 1.2 1.1 1.3 1.3
Total liabilities to total shareholders’ funds Times 1.3 1.2 1.4 1.3 1.1
Interest-free liabilities to total assets Times 0.6 0.5 0.6 0.6 0.5
Share performance    
Market value per share    
 – At year end Cents 31 439 35 900 35 500 30 100 12 500
 – Highest (year to 30 June) Cents 50 477 44 295 36 900 31 479 16 216
 – Lowest (year to 30 June) Cents 31 000 32 100 25 528 12 162 11 854
PE ratio at year end Times 18.7 19.3 17.7 21.3 11.7
Market capitalisation – at year end R’m 7 857 8 971 8 871 7 582 3 149
Volume traded (year to 30 June) ’000 7 120 6 785 9 688 12 286 11 183
Weighted number of shares ’000 22 711 22 708 22 779 23 055 23 171 
Issued shares at 30 June ’000 24 990 24 990 24 990 25 190 25 190
Other statistics    
Number of employees  6 316 6 365 6 029 4 953 4 687
Number of stores  318 297 284 233 215
^ Based on ordinary number of shares in issue
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WHY INVEST IN CASHBUILD 
The Cashbuild Way business outlook together with Cashbuild’s strategy and its 
corporate sustainability approach focused on the Six Capitals for the year ended 
30 June 2018

•	 We are the largest retailer of quality building materials and associated 
products in Southern Africa. 

•	 We have an experienced Board and Executive Management Team.

•	 We strive to grow our employee base on an annual basis and invest 
extensively in the communities in which we trade.

•	 Our financial position to exploit growth opportunities is healthy and robust.

•	 We continue to successfully open new stores and refurbish or relocate 
existing stores.

•	 We reward our shareholders by paying dividends – applying a consistent two 
times cover.

Our differentiators
What makes us unique
We focus on our customers, ensuring that our stores:

•	 are always in stock and ready for business;

•	 carry quality branded products at best value;

•	 provide free local customer delivery services; and

•	 are ready to go the extra mile.

We focus on our communities, ensuring that:

•	 we approach each new region with cultural sensitivity and awareness;

•	 we develop and empower the community sustainably; and

•	 we create direct and indirect employment opportunities.

We focus on our people, ensuring that:

•	 our management approach is consistent;

•	 internal growth and development opportunities are supported by best in 
class

•	 HR systems, policies, processes are fair and equitable;

•	 our store managers feel empowered and supported; and

•	 we take pride in the Cashbuild brand and act according to our core values.

We focus on our suppliers ensuring that:

•	 we use local suppliers and support their growth and development;

•	 we build long-term relationships based on common value sets;

•	 we positively influence the upstream value chain; and

•	 we create opportunities to partner for mutual growth.

We focus on sound governance and compliance, ensuring that:

•	 the Cashbuild Way is aligned to ISO 9001;

•	 we apply the principles of King IV;

•	 we live by our core values; and

•	 we apply a triple catch auditing system.
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Cashbuild’s Human Capital strategy is integral to the Group’s overall sustainability strategy and actively contributes to 
value creation for key stakeholders in the short, medium and long term. The Group’s mature procedures and processes 
in this area, in particular the Cashbuild Way, drive institutional imperatives of internal excellence, entrepreneurship and 
innovation.

The Group established a variety of Social Capital initiatives to create support, involvement and commitment from 
the communities in which Cashbuild stores are located. We focus on recruiting local talent into all our stores from the 
regions in which we trade. 

Through investment in our Human Capital, we ultimately will enhance our Intellectual Capital where we support PDI’s 
through a Bursary Programme, train local artisans, employ unemployed learners through our leadership programme, as 
well as a variety of other initiatives.

OUR EMPLOYEES
The recognition and reward of employees is a key component of Cashbuild’s pursuit of employee excellence. Our employee 
share schemes, the Cashbuild Empowerment Trust and the Operations Management Member Trust are incentive schemes 
aimed at encouraging excellence and teamwork at all levels of the Group, while at the same time financially empowering 
employees, encouraging loyalty and improving retention. 

Cashbuild acknowledges and rewards exceptional performance throughout the business. At store level, each manager 
identifies and recognises an ‘Employee of the Month’. At the annual Cashbuild Hall of Fame awards event, employees 
are rewarded for extended length of service (in excess of 20, 30 and 35 years of long service) as well as for exceptional 
performance by individuals and teams. At the award ceremony, the Group recognises, based on internal criteria covering 
growth in profits, expense controls, audit results and growth in new stores amongst others and financially rewards the top five 
Store Managers and top three Divisional Managers for the preceding financial year.

Recruitment and succession planning is based on a three-year view which considers internal development and planned 
store growth and is closely allied to the Group’s transformation objectives and short- to medium-term growth strategies. 
This ensures the necessary human capital to successfully execute its ongoing programme of store expansion and 
redevelopment. 

Cashbuild’s HR policies can be summarised as follows:

•	 We employ directly and locally.

•	 We make extensive use of decentralised employee forums to promote fair internal growth and development, with 
significant support from our Social and Ethics Committee and Support Office driving a transformation agenda.

•	 We provide ongoing opportunities for training through our internal skills development and learnership programmes, with 
the firm intention that once qualified, learners will be absorbed into the Group as permanent employees.

As at 30 June 2018, Cashbuild employed, on a permanent basis, 6 316 (2017: 6 365) individuals, across the Group. These 
individuals have clearly demonstrated, by constantly striving to understand and meet their customers’ needs, that they are 
the right people for Cashbuild. 

The Group’s Employee Steering Committee continues to facilitate harmonious working relationships within the Group by 
providing a formal communication structure between management and employees.

Cashbuild retains 15 full-time human resource employees who are responsible for supporting line managers in (and holding 
them accountable for) the ongoing training and development of all employees. We are extremely proud of the success that 
has been achieved by the growing wealth of enthusiastic, committed and capable talent that the Group has attracted and 
retained over many years, at all levels of the business.

The ongoing promotion of continued adherence to the Cashbuild Way, as well as various incentive and reward schemes 
based on revenue and profit growth, have all resulted in improved productivity. 

HUMAN CAPITAL

(continued)
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HUMAN CAPITAL CHALLENGES
Cashbuild continues to be affected by the general skills shortage in the country’s 
labour market, and the resulting challenges related to employee retention.

Cashbuild’s policy of promotion from within, aimed at creating and maintaining 
an organisational culture based on employee loyalty and growth, has to some 
degree inhibited the Group’s ability to transform the structures of the Cashbuild 
Support Office. To address this issue, the Group’s medium- to long-term HR 
strategy directs significant levels of investment into the development of the 
current employee base to fill vacancies as these arise over time.

Cashbuild’s influence over suppliers regarding their respective transformation 
programmes is limited.

EMPLOYEE TRAINING AND DEVELOPMENT
Cashbuild staff members undergo training courses in areas such as customer 
service, management, role-specific functional training and product knowledge 
enhancement. This training was for the most part internal and non-accredited 
e-learning. A total of 4 642 (2017: 2 820) staff members underwent this training 
during the year, at a cost of R6.9 million (2017: R8.0 million). 

Cashbuild was registered as an accreditation provider with the Wholesale and 
Retail SETA this year.

OCCUPATIONAL HEALTH AND SAFETY
Cashbuild considers occupational health and safety to be a direct responsibility 
of all management representatives within the Group, including the office of the 
Chief Executive. The Group’s policies and practices in this area are enforced at all 
levels and across all operational areas, through intensive and ongoing training 
as well as the retention of our external partner possessing specialist health and 
safety skills.

A health and safety representative, with at least one appropriately trained 
and qualified first aid provider, is appointed for each store and Support 
Office department. The Group also strictly adheres to appropriate regulatory 
requirements and OHASA guidelines regarding the availability of medical and 
first aid supplies at Cashbuild stores and the Support Office. 

The external service provider undertakes independent audits of Group practice 
in this area, and provides guidance and advice regarding areas where 
Cashbuild can not only meet, but exceed its legislated responsibilities. 

Staff member injuries that occurred are mainly as a direct result of non-
compliance to Cashbuild’s OHASA policy and disciplinary action was taken 
against these staff members. No incidents were identified in which the Group 

EMPLOYMENT STATISTICS
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deviated from its legal or regulatory 
responsibilities. The injuries did 
not result in any disruption or any 
significant downtime to our operations. 
Furthermore, there were no fatalities 
or permanent disabilities as a result of 
these reported injuries. 

Cashbuild is committed to continued 
improvement in this area, and 
to maintaining a safe working 
environment for its employees and 
customers.

The seriousness of the employee 
incidents, measured in terms of 
recovery period, are summarised 
as follows:

(continued)

ETHICS
Our culture of ethics and integrity defines who we are as a Group, and how we 
as colleagues treat each other, our customers and our suppliers. Our business 
success rests on a foundation of values – upholding integrity, serving our 
customers, growing our people and accepting responsibility – and our reputation 
depends on us continuing to make the right choices, every day. Our values set 
us apart from others and have become a competitive advantage that we can 
never compromise in our actions and decisions. Our Code of Ethics contains 
principles that provide guidance for our behaviour. 

As a team it is our responsibility to continue building on our already strong ethical 
foundation, retain and further enhance Cashbuild’s standing as an excellent and 
highly ethical organisation. With this in mind an ethics awareness programme 
consisting of 21 ethical principles underpinned by four core values is ongoing 
as well as a diversity management training programme to increase support and 
enhance the ethics within Cashbuild.

These policies and guidelines require staff members to adhere to ethical 
business practices in their relationships with customers, one another, suppliers, 
intermediaries, shareholders, investors and the general public at large.

Each store and Support Office department facilitates communication and 
training programmes for employees on values, standards and compliance to 
procedures. Proficiency in these areas is taken into consideration when assessing 
the suitability of prospective employees and candidates for promotion and in 
delegating discretionary authority. Cashbuild has a zero-tolerance approach 
towards fraud, theft, corruption, illegal behaviour, and non-compliance to our 
ethical standards as recorded in our philosophy, values, and Cashbuild Way. 
Any employee found behaving in a manner contrary to our ethical standards is 
subject to disciplinary proceedings, which can lead to dismissal.

Compliance with The Cashbuild Way is monitored through our Internal Audit 
function. Audits are done on each store at least three times a year and Support 
Office processes are audited on a frequency that depends on the risk-based 
priority assigned to specific business support focus areas. Cashbuild remains 
contracted to Tip-offs Anonymous, which provides a secure system to staff for the 
reporting of unethical or risky behaviour. All tip-offs logged are investigated and 
action taken to address any instances of non-compliance to ethical standards in 
the Group.

Acceptance of gifts from third parties is governed by a policy requiring detailed 
declaration and approval that is targeted towards removing any potential 
conflicts of interest.

The directors are fully committed to the ethical principles entrenched in the 
Group and supports unwavering enforcement thereof.
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TRANSFORMATION AND BEE
Cashbuild remains fully committed to the principles and practices of 
empowerment and transformation. The broad geographical footprint of our stores 
provides us with a richly diverse workforce. 

Cashbuild is an equal opportunity employer, promoting non-discrimination and 
fair and equal treatment in all employment and HR practices, in line with the 
Group’s commitment to the UN Global Compact Principles.

As at 30 June 2018, Cashbuild had 503 (2017: 484) PDI’s in management level 
positions, which equates to 72% (2017: 72%) of management level employees. 

Cashbuild continues to give preference to local employees drawn from the areas 
in which stores are located, and is constantly increasing its support for targeted 
BEE initiatives. The Group also continues to develop and implement the HR 
strategies necessary to drive internal cultural change, transformation and wealth 
creation amongst employees. 

Cashbuild’s BEE rating is a Level 8 on the generic scorecard, however, going 
forward we will be classified under the construction sector code and expect to 
remain on a Level 8. The Group has put a supplier and enterprise development 
strategy in place and is rolling out a three-year skills development plan to 
increase learnerships as well as a BEE-targeted recruitment plan at management 
level. Cashbuild remains committed to economic empowerment, and plans to 
continually increase its transformation efforts.

INDUSTRIAL RELATIONS
The level of union membership within the Group is less than 5%. Discussions 
regarding remuneration, working conditions and other relevant issues takes place 
primarily through the Group’s Employee Forum. For more information regarding 
the role, function and composition of this Forum, refer to page 59 under the 
Corporate Governance section of this report. 

Cashbuild manages its industrial relations internally and we use outsource 
service providers for any specialist or technical advice.

Cashbuild follows the principles of the ILO protocol on decent work and working 
conditions. It involves opportunities for work that are productive and deliver a 
fair income, security in the workplace and social protection for families, better 
prospects for personal development and social integration, freedom for people 
to express their concerns, organise and participate in the decisions that affect 
their lives and equality of opportunity and treatment for all women and men. 

Cashbuild subscribes to the UN Global Compact Principles and is a member of 
EDRA, an international organisation representing home improvement retailers 
across the globe. 

Communication with employees takes place through a number of channels, 
including the Employee Forum in a monthly meeting, weekly CB mail, monthly 
P&L newspaper and through the intranet, aimed at informing employees of 
developments taking place within the Group.

CHILD LABOUR, FORCED 
AND COMPULSORY 
LABOUR
In line with its commitment to the UN 
Global Compact Principles, Cashbuild 
has a zero-tolerance policy with 
regard to child labour and forced 
or compulsory labour amongst the 
delivery contractors, delivery drivers 
and suppliers that the Group supports.

GENDER EQUALITY 
Cashbuild’s policy and goal towards 
achieving gender equality are 
guided by a vision of fairness and 
acknowledges the principle that 
gender plays no part in merit and will 
actively manage its human resource 
development to ensure women 
and men have equal opportunity 
to participate in management at 
all levels. Cashbuild improved its 
female:male ratio from 30%:70% in 
2017 to 31%:69% in 2018. Neither 
women nor men can be considered 
as a homogenous group and that 
individual capabilities will drive 
advancement. Women and men 
have different skill sets whereby either 
or both can be developed for the 
advancement of the Group. However, 
our policy acknowledges that the 
means of developing various gender 
skills may require different emphasis 
and practises. Cashbuild rejects any 
form of unfair discrimination based 
on gender in the Group. Refer to the 
Group’s website for the detailed policy.
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Cashbuild is committed to a number 
of CSI, enterprise development and 
entrepreneur support initiatives. It is 
mainly focused on the communities 
in which the Group’s stores operate 
to create tangible mutual benefits. 
The growth in our Financial Capital 
allows us to invest more in our 
Social Capital. Indirectly our Human 
Capital is also affected by these 
CSI initiatives as it enhances the 
communities in which our employees 
live and where their kids go to school. 
By investing in our driver employment 
initiative, Intellectual Capital is 
created. 

CSI
A major trigger point for many of 
these CSI initiatives is the opening 
of new stores, relocation of existing, 
or the re-opening of refurbished 
stores. During each such event, an 
established sequence of events 
takes place, aimed at providing the 
maximum benefit for both Cashbuild 
and the surrounding community. 
Local community leaders are actively 
engaged by the store management 
prior to and following the store 
opening.

Cashbuild is ramping up its corporate 
social investment as we aim to 
increase our community impact in 
areas where we trade. As part of our 
focus in creating meaningful and 
real social and economic value in 
communities where we trade a new 
strategy has been developed and is 
being implemented. 

(continued)

SOCIAL CAPITAL

Cashbuild CSI Strategy has been developed and streamlined to focus on 
education, local enterprise assistance and small builder support programmes. 
These three pillars, which will anchor our strategy, will be complemented by a 
focus on local skills development and a structured and impactful community 
support initiatives that seek to leave a lasting legacy in communities where we 
trade. Given Cashbuild’s geographical footprint with stores located in the middle 
of communities, our biggest opportunity is in stimulating the local economy 
through assistance of local enterprises. This is in recognition that economic 
development is a force for social change and creates tangible mutual benefits 
for both Cashbuild and the communities where our stores are located. 

Cashbuild believes that local enterprise and creation of thriving local economies 
is an important departure from corporate benevolence that unwittingly induces 
dependence and smothers initiative and resourcefulness. Our expanded focus 
will foster real partnerships with communities with the sole aim of developing 
real economic opportunities. The first step in achieving this has been the 
appointment of the Head of CSI within the Group to implement this much more 
expanded community support effort. More work lies ahead in implementing 
these expanded initiatives and in the coming years Cashbuild’s community 
support will become more visible as they begin to impact local communities 
where our stores are located. Cashbuild will embroider this to our current CSI 
programmes including the well established Art-at-Heart, use of local truck 
deliveries, glass cutters, awarding bursaries to high academic achievers from 
disadvantaged backgrounds,

During this reporting period, Cashbuild made a number of contributions to 
natural disaster victims located in areas across the country. 

Last year, South Africa was buffeted by numerous natural disasters, ranging from 
the fires that ravaged the Southern Cape to severe hail storms that swept through 
the West Rand of Gauteng. In this regard, Cashbuild assisted FAMSA in Knysna 
which saw a rise in demand for its services. The donation will enable the non-
profit orginasation to cater for the poorer communities in Knysna. 

Other natural disaster assistance included a donation to Protea Rif Primary 
School in Krugersdorp on the West Rand and Yellowwood Primary School in 
Mitchel’s Plain which was negatively affected by storms that wreak havoc across 
the Cape Peninsula in the Western Cape. 

During the 2018 International Mandela Month, Cashbuild participated in a week 
long build programme that was organised and hosted by the Nelson Mandela 
Foundation and Habitat for Humanity South Africa. During this week South 
African corporates, including Cashbuild working in conjuction with government 
and community volunteers, built houses for 67 families in Orange Farm, south 
of Johannesburg. To contribute to this effort, Cashbuild made a donation in 
the form of tools and equipment that the volunteers used. The tools included 
wheelbarrows, sweeping brooms, trowels, spades and other equipment that were 
needed for this project.
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Weylandts and its customers joined forces and donated many items, including beds and mattresses.

100 beds for fire victims
A most welcome Weylandts delivery truck 

recently arrived on Thesen Island in Knysna, 
but it wasn’t filled with stock for their store; 
instead, it was filled with 100 beds and 
mattresses and all manner of home items for 
the victims of the Knysna fires.

The trucking company who transports all 
Weylandts stock between locations, H&M 
movers, also got involved in this project  
and graciously transported everything to 

Knysna for free.
The handover was made to Rotary Knysna 

representative Mick Furman, who will ensure 
that the items find their new homes.

Weylandts would like to thank their customers 
for their generosity. 

The home outfitters have had the store on 
Thesen Island since 2005 and felt especially 
close to the tragedy caused by the fires. 

– Supplied

Cashbuild reaches 
out to FAMSA

The Knysna branch of Families 
South Africa (Famsa) received a 
much needed donation of  
R60 000 from Cashbuild last 
week. The money will be used 
for alterations and an extension 
to their building to cater for rising 
demands, specifically after the 
fires that ravaged Knysna.

Acting director of Famsa Karin 
du Plessis said trauma assistance 
is often only sought once the 
client has managed to sort out 
their primary needs for safety and 
security. 

“Once this is done the client 
will begin to process what really 
took place and become aware of how they are 
feeling.”

The cheque was handed over by Cashbuild’s 
head of community support initiatives, 
Thembelani Tukwayo on Thursday, August 24.

“We can make much progress if we pull 

Acting director of FAMSA Knysna, Karin du Plessis, and CSI 
manager for Cashbuild Thembelani Tukwayo. 
Photo: Stefan Goosen

Insurance providers do their part
A group of insurance providers has donated 

R50 000 to support the rebuild efforts in 
Knysna. 

Zenith Insurance headed by chief executive 
Lourens Kirsten says the scale of destruction 
and devastation brought upon the poor 
prompted Zenith to raise funds for disaster 
relief. “We are very thankful to a number 
of entities from all over the country who 
contributed to the fund. They include The 
Western National Insurance Company, In2 
Insurance Brokers, The Slamet Family, 

Strongarm Plumbing, Gunton Assessing, 
Consumer Assure Insurance Brokers, Phix, 
Metal Used Spares and Fred’s Auto Panel, to 
mention a few.”

He also thanked Knysna Insurance Brokers 
headed by Cliff Ryan and Garden Route 
Insurance Brokers under the leadership of Dan 
Payton who have worked tirelessly to process 
the avalanche of claims. Knysna mayor 
Eleanore Bouw-Spies thanked the group of 
insurers and will hand the donation to the Lions. 
– Stefan Goosen

From left at the 
handover of the 
cheque is director 
of Garden Route 
Insurance Brokers 
Dan Payton, Knysna 
executive mayor 
Eleanore Bouw-
Spies, chief executive 
of Zenith Lourens 
Kirsten, and Cliff Ryan 
of Knysna Insurance 
Brokers. 
Photo: Stefan Goosen

together as a country, and disasters like this 
help to galvanise us and we are delighted that 
as Cashbuild we can be part of this collective 
effort to assist those that have been affected by 
the fires,” said Tukwayo.

 – Stefan Goosen
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Alcohol Not for Sale to Persons Under theAge of 18. DrinkResponsibly.

PRICES VALID 29AUGUST - 3 SEPTEMBER 2017 AT PICK N PAY LIQUOR STORES ONLY
Liquor not for sale on Sundays in George or Mossel Bay. Buy-aid cards not accepted at the following stores: Vanderhof, Northmead, Rosettenville, Elspark, Hoedspruit, Stanger, North Beach and Sharon Park. Promotional stocks are limited.Prices include VAT, where applicable. Smart
Shopper terms and conditions apply. No traders. E&OE. Selected products may not be available at all stores. Visit www.picknpay.co.za, or call 0800 11 22 88. Cellphone rates apply.
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R179
SAVER20.99

WAS R199.99

Jose Cuervo Special
Tequila Reposada
Assorted 750ml Each

R250
SAVER29.99

WAS R279.99

Bushmills Triple Distilled
Irish Whiskey 750ml

R599
SAVER50.99

WAS R649.99

Remy Martin VSOP
Cognac 750ml

R369
SAVER30.99

WAS R399.99

The Glenlivet Founder’s
Reserve 750ml

R209
SAVER40

WAS R249

Heineken Lager 24 x 330ml
Cans or Non-returnable
Bottles Per Case

*2017 Reputation Instit
ute
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Come and join us at our

OPEN DAY
on Thursday, 7 September

at 09:00
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Bigger, better 

OPENING SPECIALSBigger, better 

OPENING SPECIALS

BRIGHTS MITCHELLS PLAIN
Tel: 021 204 0580
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R 399
Ryobi Impact Drill 
13mm 550W

22180

?HI7'D#$%&%'=#))%D<7JKK:0%JHJ%LA,.+%
C@/A1.+.%&%I:++A%LA,.+%B1,-.%,@.%L,M+%8A,:+%
C@/A1.+.%&%#$$$58)%&%H1::C@B%/,8,/C:G;%N#))%
&%*1C.+%O+@/+%C@/A1.+.%&%'%E+,-%F,--,@:G

R 599
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R 349
Ryobi Angle Grinder 
115mm 850W

11781

from 30 November 
to 2 December 2017 

Cardholders
get an extra

10% OFF*

*Excludes current specials, special orders, trusses and cement. 
Only valid at BRIGHTS Mitchells Plain.

Watergate Centre
Corner of R300 

and Stock Rd

Join us for
BIG opening

specials!

*Excludes current 
specials

SINGLE RESIDENTIAL 1 & 2| GENERAL BUSINESS 1 | GENERAL RESIDENTIAL 2 

CITY OF CAPE TOWN 
PROPERTIES UNDER DISPOSAL
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FOR FURTHER ENQUIRIES Tel: 082 494 9631 | 021 425 8822 or andrew@claremart.co.za

WEB: 9844
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*Credit card payments accepted  *NO CASH PAYMENTS
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FACTORY SHOP

PLUMBING   HARDWARE   TILES

PRICES VALID UNTIL 31 DECEMBER 2017  
SHOP ONLINE:

www.plumbcrazy.co.za

CLOSE 

COUPLE SUITE
TOP FLUSH & FRONT FLUSH 

INCLUDING 

MECHANSIM & TOILET SEAT

COMPOSITE PEX PIPE
15MM

ENERGY SAVER
DOWNLIGHTS

Gu10 LED

SHOWER ARM
300MM

R59.00

SHOWER ROSE

R10.00 P/M

BATH 

MIXER

BASIN 

MIXER

KITCHEN SINK 

MIXER

R19.95

SINK & CUPBOARD

R1 060.00

PVC WASHTROUGH

25L 

WATERSAVING
SHOWER ROSE

R110.00R39.95

R69.95

E&OE

R795.00

GEYSER 
150LT 600KPA 

(3YR GUARANTEE)
INCLUDES

*** DRAIN COCK
***SAFETY VALVE

FREE

R1 900.00

100 VOORTREKKER RD

SALT RIVER

021 511 7818

54 THIRD AVENUE

RETREAT

021 565 0009

12 INDULAND AVENUE

LANSDOWNE

021 691 2895

R195.00 R199.95
SHOWER MIXER

R199.95

BASIN SPOUT
100MM

R159.00

PVC BATH
HANDSHOWER

R89.00

R369.95

TILE ADHESIVE
20KG

8R3 .95

19 CHARLIE STREET

MITCHELL’S PLAIN

021 376 6827

Yellowwood Primary School 
in Tafelsig is receiving much 
needed help from a local busi-

ness after parts of its building were 
damaged during the storm in June 
this year.

To assist the school with repairs, 
Cashbuild in Mitchell’s Plain handed 
over a cheque on Thursday Novem-
ber 23.

They will be assisting the school 
with building material to fix their 
damaged infrastructure at a cost of 
R194 709.03. It includes the bricked 
fence around the school and fixing 
certain parts of the roof and down 
pipes. The school also received four 
10-litre water tanks.

Yellowwood Primary School prin-
cipal Donovan Senosi said the school 
was grateful for the generous dona-
tion. 

“This assistance will be very help-
ful. Parts of the fence blew down and 
the roof was damaged during the 
storm. The contribution will help 
us create a conducive environment 
for our pupils. Construction already 
started and we hope to complete the 
work by January,” he said.

Brian McPherson, divisional man-
ager for Cashbuild, said despite the 
effort by government, the school 
had a lot of sections that needed 
repairing. 

“Cashbuild is focused on assisting 
communities close to our stores. We 
see ourselves as corporate residents 
in these communities and to be able 
to assist the community in general is 
very pleasing to us. One of the most 
exciting factors about this donation 
is that water tanks will be installed at 
the school. This is meant to assist the 
community to harvest rain water,” 
he said.

KAYLYNN PALM

Building a brighter 
future for pupils

■ Brian McPherson, divisional manager for Cashbuild is pictured with 
Yellowwood primary principal Donovan Senosi at the store. 

■ Brian 
McPherson, 
divisional 
manager for 
Cashbuild, 
Marzanne 
Jacobs assistant 
manager, Selwyn 
Norman sales 
co-ordinator 
and Yellowwood 
primary principal 
Donovan Senosi  
with the cheque
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Delivery driver employment
Cashbuild’s policy of free local customer delivery provides a value-added service 
to customers and directly supports local entrepreneurship and employment 
creation. As at the end of the financial year, over 331 (2017: 317) delivery drivers 
are contracted across the Group’s stores, for this service Cashbuild spent 
R149.4 million (2017: R143.4 million), an increase of 4.1%.

School contributions
Over the past 20 years Cashbuild has, in conjunction with store openings and/
or re-openings, conducted a programme of donations of building materials to 
schools, orphanages and day care centres in each community in which such 
an opening or relaunch takes place. Access to these building materials is strictly 
controlled by the Cashbuild Store Manager in question, in order to ensure that 
they are used for their intended purpose of school improvement. Since the 
inception of the programme Cashbuild has donated building materials worth 
R38.7 million to 3 098 schools. Refer to the Group’s website for the detailed list of 
schools at each store opening and/or relaunch.

INDIGENOUS RIGHTS
The Group is committed to community engagement and makes every effort to 
respect and collaborate with local leadership structures, both traditional and 
elected (where relevant).

In this regard, Cashbuild is not aware of any incidents of violation of indigenous 
rights, across any of its operations and in particular during the establishment of 
new stores, during the reporting period.

Although we have employed 1 269 new employees in our new stores and to fill 
vacancies due to staff turnover, the total number of staff has remained at similar 
levels. This is mainly as a result of us applying our internal benchmarks together 
with the lack of sufficient sales growth in the Group.

Store openings and 
relocations
In the year under review 25 (2017: 16) 
stores were opened, creating between 
14 and 20 new local employment 
opportunities per store opening in the 
form of:

Store development 

For every new store we empower our 
communities in the following way:

•	 new staff employed (425 people 
were employed in our 25 new 
stores during this financial year)

•	 local delivery drivers being 
employed by Cashbuild formally 
are provided with support in 
the development of their own 
enterprises; and

•	 local artisans (glass cutters, brick 
makers etc.) are trained and 
supported in the establishment of 
their own enterprises, either on the 
Cashbuild premises, or in close 
proximity to the store.

For every new, relocated and 
refurbished store opened Cashbuild: 

•	 donates R120 000 worth of 
building materials to various 
schools, orphanages and day 
care centres in the community; 

•	 award, through the Company’s 
Art-at-Heart programme, prizes to 
local scholars and their artwork is 
displayed in the store for a period 
of five years; as well as 

•	 actively engage, by the store 
management team, the local 
community leaders prior to and 
following the store opening.

SUSTAINABILITY REPORT
(continued)
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Store Date* Province

Amount 
donated

(ZAR)

Alexandra 21 September 2017 Gauteng  120 000 
Boitekong 04 August 2017 North West  120 000 
Botlokwa 21 September 2017 Limpopo  120 000 
Butha Buthe 26 October 2017 Lesotho  120 000 
Botshabelo 07 June 2018 Free State  120 000 
Casteel 16 November 2017 Mpumalanga  120 000 
Delft 28 September 2017 Western Cape  120 000 
Dennilton 28 July 2017 Limpopo  120 000 
Diepsloot 23 November 2017 Gauteng  120 000 
Dobsonville 30 November 2017 Gauteng  120 000 
Empangeni 16 May 2018 KwaZulu-Natal  120 000 
Gaborone North 24 May 2018 Botswana  157 068 
Giyani 14 June 2018 Limpopo  120 000 
Groblersdal 09 November 2017 Limpopo  120 000 
Hillfox 18 October 2017 Gauteng  120 000 
Kabwe 24 August 2017 Zambia  127 901
Karenpark 07 June 2018 Gauteng  120 000 
Katlehong 20 June 2018 Gauteng  120 000 
Kokstad 11 August 2017 KwaZulu-Natal  105 000 
Kwa Thema Square 29 November 2017 Gauteng  120 000 
Kwa Thema 12 April 2018 Gauteng  120 000 
Lethlabile 22 June 2018 Gauteng  120 000 
Maputsoe 25 October 2017 Lesotho  120 000 
Maseru 14 June 2018 Lesotho  120 000 
Matsapha 25 September 2017 Swaziland  120 000 
Maun 31 May 2018 Botswana  157 068 
Mohaleshoek 24 October 2017 Lesotho  120 000 
Mothibistad 20 June 2018 Northern Cape  120 000 
Mutale 10 May 2018 Limpopo  120 000 
Ndola 07 December 2017 Zambia 127 901
Ondangwa 25 April 2018 Namibia  120 000 
Orange Farm Central 26 October 2017 Gauteng  120 000 
Protea Gardens 22 November 2017 Gauteng  120 000 
Roodekop 09 November 2017 Gauteng  120 000 
Siyabuswa 24 May 2018 Mpumalanga  120 000 
Soshanguve South 28 June 2018 Gauteng  120 000 

Steelpoort 08 December 2017 Limpopo  120 000 
Thulamahashe 30 November 2017 Limpopo  120 000 
Uitenhage 10 May 2018 Eastern Cape  120 000 
Welkom 18 May 2018 Free State  120 000 
Ziyabuya 09 May 2018 Eastern Cape  120 000 
Total contributions 2018 (327 schools) R4 994 938

Total contributions to date R38 670 546

* New, refurbished and relocated store opening dates. 

SCHOOL CONTRIBUTIONS (R’000) 

0

1000

2000

3000

4000

5000

2014 2015 2016 2017 2018

331 316
240 247

327

SCHOOL CONTRIBUTIONS 
BY PROVINCE AND COUNTRY

Botswana (6%) Eastern Cape (5%)

Free State (5%) Gauteng (32%)

KwaZulu-Natal (5%) Lesotho (10%)

Limpopo (17%)

3 
97

2

4 
14

9

3 
73

8

4 
99

5

3 
60

0
Mpumalanga (5%)

Namibia (2%) North West (2%)

Northern Cape (2%) Swaziland (2%)

Western Cape (2%) Zambia (5%)

CASHBUILD INTEGRATED REPORT for the year ended 30 June 2018 43

ABOUT CASHBUILD SUSTAINABILITY AND 
CORPORATE GOVERNANCE

ANNUAL FINANCIAL 
STATEMENTS GENERAL INFORMATION



SUSTAINABILITY REPORT

Investment in the Group’s Intellectual Capital is intended to support and enable our employees to perform their jobs 
optimally and to ensure succession planning is addressed.

LEARNERSHIP PROGRAMMES
Cashbuild’s learnership programme is implemented through the Wholesale and Retail SETA and is intended to support staff 
continuity and succession planning. 

To date, 838 learnerships have been successfully completed by previously unemployed persons. As at the end of the 2018 
financial year, 277 of these learners are still employed by Cashbuild and P&L Hardware. 

The below table illustrates the learnerships granted:

NQF 2018 2017

Level 2 141 113

Level 3 35 52

Level 4 12 20

Level 5 10 32

Total 198 217

BURSARIES
During the 2014 financial year, Cashbuild established a Bursary Programme extended to the children of PDI’s. The bursary 
includes all tuition, books and accommodation fees, if required, as well as a monthly allowance. In addition, Cashbuild 
guarantees employment to its bursary students on successful completion of his or her studies. Cashbuild will continue to 
spend approximately R1 million per annum on its bursary programme. We currently have 10 bursary students:

Degree Year Number of bursary students

BCom 1st Year Student 1

BCom 2st Year Student 1

BTech Retail 4th Year Student 2

BTech Retail 3rd Year Student 3

BTech Retail 2nd Year Student 2

BTech Retail 1st Year Student 1

Total bursary students 10

(continued)

INTELLECTUAL CAPITAL
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OPPORTUNITIES FOR LOCAL ARTISANS
The Group remains committed to its programme of supporting local artisans and 
entrepreneurs, including brick makers, glass cutters and glazers. This programme 
offers entrepreneurs the opportunity to produce products such as bricks, blocks 
and lintels, which are purchased and resold by Cashbuild. It also offers glass 
cutters and glazers the opportunity to work rent-free on Cashbuild premises. 

NUMBER OF GLASS CUTTERS
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As Cashbuild does not manufacture any products, its Manufactured Capital focuses on the Group’s procurement 
policies to ensure the quality of the products sold in its stores are manufactured in line with its own values. Cashbuild 
strives to do business with companies that conduct their activities in a responsible and ethical manner. This imperative 
is increasingly driven by the possibility of negative impacts or ‘risk by association’ arising from doing business with 
companies that do act unethically or irresponsibly.

PROCUREMENT AND SUPPLY CHAIN MANAGEMENT
Cashbuild’s associations with key suppliers have developed over a significant period of time, and are based on 
communication, trust and mutual benefit. The Group has up to now not identified a requirement to develop a quantitative 
method for assessing the environmental and social sustainability performance of its suppliers, but this will be further 
investigated as part of Cashbuild’s own sustainability journey.

PRODUCT RESPONSIBILITY
As a retailer of building supplies, Cashbuild is not involved in the production or manufacturing processes of the products 
it sells. The Group is committed to source products that comply with applicable building industry standards, such as those 
developed by the SABS and other relevant certification agencies. 

In line with Cashbuild’s drive to be a responsible retailer, the Group only sources products that comply with legislative 
requirements related to product labelling, including warning labels. With the Champion branded products, cement and 
paint, the production is outsourced to current suppliers. Cashbuild shares the labelling compliance with the manufacturers. 
However, Cashbuild collaborates on an ongoing basis with suppliers to ensure compliance in this regard.

In certain instances, particularly with regard to products with finite lifespans, such as paint or cement, Cashbuild constantly 
updates its procurement and inventory management practices to eliminate wastage arising from the disposal of expired 
products that can no longer be sold. 

With regard to customer communication, the Group will, where appropriate, make use of in-store communication and 
signage, to both advise customers of inherent risks associated with certain products and to educate customers regarding 
their proper use.

SECURITY, CRIME PREVENTION AND COUNSELLING
Crime and in particular theft at Cashbuild stores remains an ongoing challenge, and the Group promotes continuous 
vigilance within stores to combat this issue. 

An area of particular emphasis is the prevention of any instances of crime that directly or indirectly affect employees or our 
community members. 

Cashbuild remains committed to offer the victims of such crimes appropriate counseling on both an individual and a group 
basis, through an external service provider. The majority of crimes committed at Cashbuild stores during the 2018 financial 
year included 72 (2017: 58) burglary cases and 23 (2017: 26) armed robbery cases. 

Cashbuild subscribes to an anonymous tip-off service line where employees can report incidents of theft, fraud, 
mismanagement or unauthorised expenditure. All tip-offs are investigated to identify their root causes and address the 
issues. The status of tip-offs logged is administered by Cashbuild’s Group Risk Management department with regular 
updates provided to Executive Management Team and quarterly reporting done to the Audit and Risk Committee. During 
the past financial year, 86 (2017: 64) such incidents were reported, with each of these being directly addressed by the 
Group and the disciplinary action being implemented where found warranted.

This issue is also linked to the rate of employee turnover within Cashbuild. In the reporting period, a total of 484 (2017: 660) 
employees were dismissed across Cashbuild’s operations, with the majority of these dismissals related to incidents of theft or 
corruption. 
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Cashbuild outsources security personnel where needed. With regard to the 
behaviour of security staff, the Group is not aware of any human rights violations 
committed by security personnel in the execution of their responsibilities.

During the 2018 financial year, Cashbuild had 144 (2017: 80) incidents of 
community unrest which resulted in our stores being closed for 121 (2017: 69) 
trading days. Trading days affected for 260 (2017: 145) days resulted in an 
estimated loss in sales and damages of R17.4 million (2017: R11.4 million).

CUSTOMER SATISFACTION AND COMPLAINTS 
Complaints from customers slightly increased from the prior year. In addition 
to formal complaints, we receive informal feedback in-store. The Divisional 
Managers’ details are displayed in-store to allow customers to contact them 
directly with service-related issues. 

 2018 2017 2016 2015

Total customer complaints 410 401 539 595

Complaints as a percentage of 
total sales transactions

0.002% 0.002% 0.003% 0.004%

NATURE OF THE COMPLAINTS (%) 

Delivery issues (48%) Other (8%)

In store service-related (44%)

CASHBUILD INTEGRATED REPORT for the year ended 30 June 2018 47

ABOUT CASHBUILD SUSTAINABILITY AND 
CORPORATE GOVERNANCE

ANNUAL FINANCIAL 
STATEMENTS GENERAL INFORMATION



As a responsible corporate citizen, Cashbuild recognises the need to minimise its environmental impacts through 
whatever means are available and financially viable, so as to maximise both the economic and non-economic value 
generated by the Group for key stakeholder groups.

In this regard, the key driver for the implementation of environmental impact reduction initiatives will mostly be for 
efficiency gains or cost savings that can be realised through such initiatives. 

Cashbuild has identified energy consumption as the principal environmental issue. In 2014 the Group embarked on 
pilot projects with the aim to reduce energy consumption across its operations, at both individual store and Support 
Office level, by 50%. 

ENERGY AND CARBON MANAGEMENT
In all its operations, Cashbuild is primarily dependent on electricity supplied by national or municipal electricity generation 
utilities. As a result, the Group has historically found itself constantly at the mercy of supply interruptions and price increases. 
To avoid disruption in operations, in each of Cashbuild stores is an auto start generator which is tested once a week.

Furthermore, with regard to Cashbuild’s carbon footprint, the overwhelming bulk of the electricity supplied by national 
power to Cashbuild stores is generated from low grade coal, resulting in significant inefficiencies in the generation process 
and consequently high levels of carbon emissions per kWh consumed by the Group.

ELECTRICITY USAGE
In the last financial year Cashbuild continued its aggressive energy efficiency and energy cost control management by 
ensuring the continued management of energy billing and using energy efficient lighting in all new stores. Further energy 
efficient lighting was installed in all 27 store refurbishments and six store relocations.

As at 30 June 2018, 158 stores (June 2017: 131 stores) had been retrofitted with energy saving Highbay Luminaires.

The focus on store cost efficiency also encompasses an ongoing investigation of stores’ utility billing and meter readings. 
The benefits of this focus are that:

•	 baseline consumption patterns have been calculated; and

•	 stores with high cost patterns are identified and investigated

The analysis includes electricity, rates, sewerage and water consumption. Savings have been achieved in all these spheres.

Of the 204 stores analysed:

•	 Cashbuild has received financial credits for the amount of R1 809 245. These are for errors in billing and consumption 
reporting.

•	 Cashbuild has reduced monthly billings by an amount of R142 373 per month for the period.

CARBON FOOTPRINT
Cashbuild has yet to undertake a comprehensive carbon footprint analysis across the full extent of its operations.  
This would also equip the Group to comply with the Carbon Tax legislation scheduled to be implemented in South Africa in 
the near future.
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TRANSPORTATION
The distribution of products to the network of Cashbuild stores is the responsibility 
of the Group’s suppliers, and is in the majority of instances outsourced to 
specialist logistics and transportation companies. In this regard, Cashbuild 
has implemented a number of practices with its suppliers, aimed at optimising 
transportation efficiency therefore minimising the respective carbon footprints of 
these suppliers.

With regard to the delivery drivers that are subcontracted by Cashbuild stores to 
deliver products to customers, this programme presents minimal opportunities 
for efficiency improvement interventions on the part of the Group. From a carbon 
footprint perspective, the fact that these delivery drivers are not directly employed 
by Cashbuild, means that their respective carbon footprints fall outside the scope 
of the Group’s responsibility in this area. At the same time, Cashbuild does assist 
these drivers in minimising their emissions through effective route planning and 
scheduling of deliveries.

WATER CONSERVATION
Cashbuild does not consider water usage in its stores and Support Office 
operations to be a material issue or risk. Cashbuild has embarked on the 
following initiatives for cost saving and water conservation:

•	 Support Office has installed a borehole to replace reliance on municipal 
water at significant savings. Currently undergoing various tests to ensure 
quality of water achieved is acceptable.

•	 stores that regularly experience water outages, consideration is given to 
water storage tanks to provide water to stores in periods of outages; and

•	 new stores to include water harvesting from gutters to provide water for 
ablution purposes.

The Group is cognisant of the fact that the construction industry, on which its 
core business relies, is particularly water intensive, in both the upstream and 
downstream components of the value chain. Cashbuild works with suppliers and 
customers to minimise the water footprint of their activities, but given the nature 
of the business, the opportunities for meaningful interventions appear to be 
somewhat limited. 

WASTE GENERATION AND 
RECYCLING 
Cashbuild has in the past not 
measured the volume of waste 
generated in its operations. As 
a matter of policy, however, the 
Group contracts with responsible 
waste collection agencies (whether 
public or private) to remove, recycle 
and dispose of waste, mostly bulk 
packaging materials that are 
generated, particularly at store level.

As a retail operation, Cashbuild’s 
opportunities to meaningfully 
influence the environmental impacts 
arising from either the manufacture 
or application of its products are 
limited. However, Cashbuild remains 
committed to making full use of 
those opportunities that do present 
themselves to affect positive changes 
particularly in the following areas: 

•	 Energy efficiency; 

•	 Greenhouse gas emissions 
reductions;

•	 Water conservation;

•	 Waste management;

•	 Product responsibility (in both 
manufacture and disposal); and 

•	 Biodiversity conservation.
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